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CONSUM ING BEHAVIORS AND VAL UES INMIDDL E
SCHOOL STUDENTS IN BEIJING

Shi Shaohua, Zheng Gang, Geo Jing, Tang Hong, Chen Yiwen, Yu Jisheng, Zhang Melling
(Institute of Psychology, The Chinese Academy of Sciences, Beijing 100101)

Abstract

A quegtionnaire survey was conducted to investigate consuming behaviors and vaues of adolescents in Beijing. Ss -
were 4193 students (1086 mdes and 2387 femaes) from midde schools and vocationd schools, at the ages from 13 to
18. The written Questionnaire of Consuming Behaviors ( For Middle School Students) was answered by Ss in group.
Three factors were generated from the factor andyss, namely , keeping frugdity , pursuing modern trend and consuming
dress Mog of the Ss tended to keep traditiond vauesof frugdity. The rich - poor ggp and consuming capability were
not sresorsfor the adolescents According to the andytica results, S consuming behaviors could be categorized into
four badc types, i. e. , carefully planning, fashion - seeking, practicad consuming, and keeping up with peers and seeking
uniqueness Thefirg typeformed the largest group among thefour. Specid reationa patterns could be detected between
consuming behaviors and va ues.

Ss d2 answered Questionnaire of Parent - Adolescent Relationship and Individualism - Collectivism Scale.
Based on the theory of consumer foddization, the factors underlining consuming values and behaviors were discussed.
The authors argued gecidly for the influencesof family economic status and parent - child relationship on consuming pat-
terns of adolescents.

Key words consuming vaues, consuming behavior , adolescent , socidization.



