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Brand Loyalty: the Conception, M easurement and I nfluencing
Factors
Ding Xiagi, MaMouchao, Wang Y ong, Fan Chunlei

(Institute of Psychology, Chinese Academy of Sciences. Beijing 100101)

Abstract: Early researchers gave “brand loyalty’ an operationa definition based on behaviora approach or
attitudinal approach. Now, that brand loyaty is a multi-dimensional conception is widely accepted and its
measurements are various in different studies. Some consumer’ s cognitive, attitudinal and behaviora variables
interact with brand loyalty.

Key words: brand loyalty; brand loyals; the measurement of brand loyalty.



