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Study on Methodology to Ascertain Brand Image Factor Weight
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(Institute of Psychology, the Chinese Academy of Sciences, Beijing 100101, China;
Graduate School, Chinese Academy of Sciences, Beijing 100039, China)

Abstract: This paper fistly used exploratory factor analysis to find out the five factors of personal walkman’ s brand
image. Then variance explaned method, holistic assignment method and conjoint analysis were used to ascertain factor
weight. M earwhile the applicability of the three methods was discussed. Results showed that variance explained method is
not applicable to ascertain factor weight, conjoirt analysis is beiter than holigic assignment method to asceitan factor
weight, and consuming experience, cowporation image and product function, price and function ratio, symbolic meaning,
advertising and propaganda are the ordinal factors of personal stereo brand image.
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