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Effect of Self Occlusion on Shape Perception
RAN Tian, XUAN Yurming, FU Xiao lan
(Institute of Psychology, CAS, Beijing 100101, China;
Graduate School, CAS, Beijing 100039, China)

Abstract: The present sudy aims to investigate how self occlusion and color nfluence the object shape perception. The
Baylis paradigm, in which subjects had to judge which of the two vertices of an object was higher, was applied to this
study. The results shows that: a) If the veitices to be selected are in occluding part of the object, responses are facilitated;
while for the vertices in occludedpart, responses are inhibited. It ndicates that the processing of shape perception is affect-
ed by self occlusion; and b) Color has no effects on the vertices posiion judgmernt task.
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,F(2, 36)=0.612, P= 0. 48
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