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Abstract: Datawas collected from a diverse sample of 223 college students using open questionnaires and then
was subjected o content analysis to identify the structure of IIT ( Interpersonal Influence Tactics). Exploratory Factor
Analysis (EFA) of data fram a sanple of 560 participants showved that the questionnaires are a seven - dimension
construct in China, which included External Encouraganent, Expert, Legal Position, Equity, Reciprocity, Rational
Rely and Emotional Reference Confimatory Factor Analysis (CFA) of data fram another sample of 572 participants

further confimed the factorial validity of the questionnaires Intemal consistency analyses shoved the questionnaire
had auitable reliability and high validity.
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