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Abstract : Based on the theoretica assumption of bounded rationdity” , researchers defined kindsof multiattribute process-
ing grategies and heurigtics. The consumer decigon rules became more snpler and need less rationality. Recent studies found
out that emotion, which was usualy consdered irrationa , played an important role in consumer decison-making. Some re-
searchers even put forward &fect heurigtics, again chalenged the efect of rationdity in decison-making.
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