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(PEREFROEBTHRN

(#E] AERELEIRTHEFNELL
BATREHNEREH. RANRAERR:
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SN FERRNM EHEOFmRE, BER
LHEEEERRAEFERNERARER. X
&g KIA—HZXEHEERE, N/,
£%. FERERRZEMARET S, A
ST M LRSI EERE RO,
HE, UHXFEREE 2 SRR
BRI B B KIR,

(LA A LEMY BikEEX
Web ‘f?aﬂfé"@b
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I AP
44 5 RAE

8BRS =
Internet M=, Web M HEAK CERRE,
B TRTFHEERANESHAERER, A
BT HEOELENMEEIE, SRR
k. BRMEFRBETURBGFRSATE
Exyw, BRRITRERFSLUMAEE
EM. W Fortune M H FAT 500 H K4k
HHEITM 2/3 £ A Intranet (B9, 1997a);
XEBRFERAORGTE “RE2%” BUR,
HTHTREFESER, #5 W10 &R LEHA
8% X — £ 0 H R @Fillian T
Clinton , 1997); HLEBBFHHABRIT IR
RIM L3 5% F 4. 5 AT (10C, 1988), B 2000
T F B3 5 FHE 4500 F) 6000 {23 7T.
MLFELENRTFREMEARL—, THE
2000 EHE 60 23] 73 {Z.3% 5 (Forrester

RARL
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Research, Link/IDC Jupiter
Communications, 1996), £ 2005 M5, £H
MM LEBEH ZE 1000 {£%x
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RAESFR (GVW, 1997), E?WJ:!@%H:
EHE (65% . KEFLFR (60%), Bl
A RFHRMOES (G50 MHERE (53%) %
Hisadett, €K%, veb AL BH 2/3
BIA (68, 14%) FiSMBITHHRGLR OGF:
FEE P SF AR B R R E R
A, B EFER R R ET RSN LE
AR ENEY.

EE, WL@%!&@&%‘J&EU ERH R
B. 5£4FELAL, WETERDS, AP
MERERENE EMN P (Georgia
Tech/Hermes , 1998), & ABM LITHHNE
%, BRAERA GV, 1997). EMRIMMER
BT AR AT LA K H:

| FLRAIMEE, A L
WMBER . TRHMZAREL, ik
HEANERE RN, BAGRE

£ % (Georgia Tech/Hermes , 1995).

2. M EmpERRoMshE s E RIS
Ry EFEER, BROMERYE
AT ke 5M%nid. (Hoffwan, Novake,
Chatter jel, 1995) ° )

3. H L, ﬁi?@%%_‘
FEmE L, EERAY, 5£5%
FALEURLL RS AR AEE: AN
HELZ Web LHEMAHER KN EMN
¥rfE. (Hoffman, Novake, 1996)

4. M LR E ARG ENYE. BD.
—HRSET VEB, B —ERSNA
#8 (Georgia Tech/Hermes , 1995).
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. MBEEAMARSEE. KERELH

ERANEL. BARTFHREMYEEE .

HRLAEFERIGTANGRIHNATKRE
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gt @) 3 R15 8, 278 AMIEAEED 30 4
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ABRTERBIBIFERAFRTE, 050AEE
B 515 N FRAFHIEHTHNER,
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7, RE 16% MEFEN 1I%OFFERRIRE
FERHEA.), FHHLEYHTERS
BRE Yk AR EARE (46%), 5RE
EERHE. ALHERFEMGHmEEWA
PRTHREBMNIRR, EHREESRRE,
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i A EEEHFK T E B E (hofman, Novake,
Chatter jel, 1995},

MG AR RS, HXBEADEIHE
FEELSRREUAR (X—ATLUERBH
LHRHBTREANTRZE). MATHER
EEHAE, NRZIEFHER, Bird
F LEERMEBITRARLIT R AN, B
HEMSEANEE. SFASFEANELE
B, RLAEFECSNEERNERM LK
VRENEZERE, &M EMYHFRERM
BB AR MR .

HCI{Human-computer Interaction, f&#%
AFEE)EBRAE, A HENEAREEIR
EMELERNES, MR- TEN
%, XE, TENFER—AEIHEIESR
— % QYIS ERE QBRI R
RETEMER, EHZ ENMEERAE
BRHATEMERE iR, RERRRETR
G RO S ERNE ARG Z AR
His A, ARERAANBANME, HIKT
FAME K (usability) (Alan Dix, et. 1993).
AXERAN K1 —REENTERAK, X
M R B AR REITR, UE K
. WEEHRLENEATRGHHEEER

FESEA—AEAEAMER, X TFRE
Vs RN (M. £%. ERFEER
Z MR, 45 TFLERa .

A

XEMANMLEEEOEE, FEERA
Fo ELAEA KT 5 5P LAG & 247, BVA
PHARERNE. BhEH LR, HE4EN
HBRRRENE.

BARaRRE:

DB OBEXTANERMINENE
ARKRBREMNR. EEBEBRADLEHYE
BHEEEHEER, HESREREHETR
I HCl S S rEmRaS A, e
MEEENERAHXMELYETIRNESR
f7%11 (Alan Dix, et. 1993; Jenny, et. 1994). #
FERENANCNEENEAEE, HC M
BHit 5hEHafRKNER.

HPmgNk S Sy Rt

BT 5 &R IR X TR AR
WEEWAHHADLHEE, EMNF—FH
BRELARZERANBERE. e NN
e tipRsZ2XEE, TANT
BN ESERHERDR AR TERITA
HAKEEYN, LHEHTHEIERENER
558, FOMERMEXT Internet HF 1
FHER. REAHEMEE (GVU, 197;
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PAMCHES MRS A P B, JCIH AT AL,
WAEE I R ] 5 H I ENIT VHER
FHTHENIR, SN P LSRR~
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HENS MG 2R EY:

AFRTENMIRSSRER, Ll
{148 ER 4+ 3 =2 (Shenerderman, 1997): B
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AAAHEEHSENERTEN: AR
(overview) RIE BRI SH P BEERNTER
HEREAFHEAMARRERN: REANSE
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i 245 e MR T X R R A gk RiX
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ERAE BILIR R0 1 R

HULATRL W E MM LR R LEL
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ARERAT R RETORE A 54
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B AXATE (Lisa Tweedie, 1997, Marchionini,
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R ESAMESS% (Smith, 1997).
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FER—BH. BbHMRN. XEEHRS
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[EEHE

ERARREANEUAPAEERZELZ
MBSO, F LMY AL,
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ff1% (Shneiderman, 1997).
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L RA1ERE Web B AR RHMHEE. LHF
£, BEFALET T2, FREAK HCI
BB F Web RHHERE (Smith 1997,
Shneiderman 1997, Miller,1995).
& RENH A K

Web MG RAEFHEATUEERELE
(hypertext) 5 X, Web Rl WEBHR L ik
W, DRASBARERAES. MELIEN
+Z5E, PAXENXTHIRNGH. F
BB EEFZAXANHR. BN
SRR SCA S B R B S SR R P R
%, FALNNEFERSELTRENER
AR SHHB) (Mohageg, 1992: Wright
5 Lickorish , 1989; Gay, Trumbull 5
Mazur , 1991; Rada & Murphy , 1992; Utting
5 Yankelovich , 1989; Hardman , 1939).

MY ARZRENENTHA 4K Smith
1997), %% BEWTMREE B 4H. BHEH
Y, WFFIR (searching) %, ¥%
ESSHMEE IR MTHE (explong)
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ERGHREE TR, EREEMETRT
BES, HEFHARKRTEZE (Mohage,
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BE4mill, 7€ hypertext RAR, HH
(overview) ELBIRMARME, X FHAE
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BEOEERD, FHAFRRRGERELE
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FREBRIEMARMEEERE:. — &
FHERBEATERMENERE, W
THKE. FENNGR,. FHEHAY

BENEERSEEWITREETRUERSN
SRERYE, WNEEMEKEXRS%E, JIREM
Ba%, —HEESMRYSEEG. B—F
HEHHFRMARSRA, TALERRAEE
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R REEZEAHFS. AbRESFEENE
FELEFRH SR MEHENHRRME. &
RA-HREANRESEERER.
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consumers attribute their dissatisfaction of buying
experiences on Web mainly to the confusing
interface of the storcfront on Web,  and
furthermore it is not very easy to find the needed
information. Based on the main principles of HCI,
analyses has been made in the point of view of the
users, tasks, information environment and their
interaction, and then conclusion has been drawn
that it is the several important factors that may
affect the interface-design of the storefront on Web.
Hoping that we can make further analysis and
provide some basic references for the interface-

design of the storefront here.
Keywords
Shopping on-line  model of buying-decision-

making HCI  users information-action
on Web information structure and
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