Psychologica Science 2008 ,31(2) :479 - 482 479

1,2 - 3
¢ , ,100101)
G , ,410081) (3 , ,100871)
Jones(1991) , ,
137  MBA . (
) :1) 1 :2)
:3)
1 : 3
, ?
, Jones ? 6
(issue - contingent modd) (mord intendty) [ ?
[2.3] 7 2
, (magnitude of consequence) (sodid 2.1
consensusg (probability of effect) (scenario)
(tempora immediacy) (proximity) (con- , ,
centration of efect) 6 (]
4 , 6 2.2
(1 137 MBA (75 ,62
, ( ) , 70 63 4
) , 31 , 3.85 90%
( ) ,
(4] . 2.3
2 ,
, , 2 , 4
Snghapakdi ,
1, ; 2 ,
2, 51 Frey 1
: 1 (1 :
, 6 ,
61 : Frey (2000)
(61 2 12 2
. Barnett , , 1 ;
1 Chia , Snghapakdi  (1996) (s1,
(8] , Morris  McDonad(1995) (41, “
* (60433030)

ok : , Emal : fuxl @sych.ac.cn



480

Snghepakdi  (1996) Br, 2
' : T (
, " 3.2
7 Likert , 1 7 ,
, , KMO =0. 820 ,Bartlett’ s
363.398,p<0.001,
3 , 1 1,
3.1 1 ( 2)
6
1
1 2 3 4 5 6 7 8 9 10
1. 0. 695
2. 0.409 " ° 0.600
3. 0.511°" 0.472°" 0.667
4. 0.509"" 0.431°" 0.406 " " 0.749
5. 0.326°° 0.262°° 0.276°° 0.237°° 0.770
6. 0.313"" 0.257"" 0.295"" 0.362° " 0.244"" 0.706
7. 0.744"7 0.691°" 0.7147°° 0.728" " 0.597"" 0.597 " " 0.833
8. 0.253°° 0.260°° 0.205°° 0.170°° 0.097 0. 066 0.256" " —
9. -0.287""-0.202""-0.207""-0.205""-0.127" -0.062 -0.266""-0.419"" —
10. -0.277"7-0.304""-0.202""-0.143" -0.125" -0.093 - 0.278""-0.146" 0.264" " 0.701
M 5. 600 5. 559 5. 704 5.219 4.858 4. 465 5.229 6.288 1.554 3.189
SD 1. 329 1.397 1.349 1.521 1. 589 1.336 0. 962 1.380 1.189 1.438
:* * *x p<0.001 * *p<0.01 *p<0.05, ,—
12
2
0.773 AL T R E
0.705 0.26** 0.17%* 0, 22%
0. 744 ?
0.738 b1 KR ol i R ol
0-530 -0.38** 0.20**
0.576 1
46.76 % 34
3.3 3.4.1
LISRE.8.51
( 1) 3 ,
X%(1) = 0.00,p ’
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3
B SE Beta ! P
Congtant 4. 261 0. 451 9.457 0. 000
0.176 0.078 0. 169 2. 250 0.025
0.178 0. 069 0.180 2. 569 0.011
0. 049 0.075 0. 048 0. 655 0.513
0. 006 0. 066 0. 007 0.093 0.926
- 0.007 0. 055 - 0.008 - 0.130 0.897
- 0.049 0. 066 - 0.048 - 0.742 0. 459

: R?=0.096, F=4.752, p<0.001
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4
B SE Beta ! P
Congtant 3.304 0.388 8.525 0. 000
- 0.189 0. 067 -0.211 -2.811 0. 005
- 0.063 0. 059 - 0.075 - 1. 066 0.288
- 0.045 0. 064 - 0.051 - 0.703 0. 483
- 0. 050 0. 057 - 0.063 - 0.875 0. 382
- 0.019 0. 047 - 0.026 - 0.410 0. 682
0. 060 0. 057 0. 068 1. 057 0.291
: R2=0.098, F=4.850, p<0.001
5
5
B SE Beta ! P
Congtant 5. 546 0. 462 12. 001 0. 000
- 0.226 0. 080 - 0.209 - 2.828 0. 005
- 0.252 0.071 - 0.245 - 3.560 0. 000
- 0.010 0.076 - 0.009 - 0.127 0. 899
0. 066 0. 067 0. 069 0.971 0.332
- 0.009 0. 056 - 0.010 - 0.165 0. 869
0.017 0. 068 0.015 0.244 0. 808
: R?=0.105, F=6.320, p<0.001
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The Role of Moral Intensity in Moral Decision-making in the Business Context

Li Xiaomi ngl’ 2 Fu Xiaolan', Wang Xi nchao®
(* state Key Laboratory of Brain and Cogritive Science, Ingtitute of Psychology , Chinese Academy of Sciences, Beijing, 100101 )
(% Department of Psychology , Hunan Norma University , Changsha, 410081)
(® Guanghua School of Management , Peking Universty , Bdjing, 100871)

Abgtract  The present pagoer reported the resultsof a vignette- and questionnaire-based research project investigating the relationship
between perceved mora intendty and mora decison making in busness. The study sdected 137 MBA sudents as participants. The
result indicated that 1) The perceived moral intendty had only one dimendon; 2) Perceived mora intendty could predict mora recog
nition, mora judgment and mora intent dgnificantly; 2) Percelved magnitude of consequence had dgnificant predications for mora
recognition, mord judgment and mord intent , and perceived ocia consensus had sgnificant predications for mord recognition and
mora intent.

Key words: issue-contingent modd , mord intendty , perceived mora intendty, mora decison making
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A Study on the Overdraft Behavior of the Psychological Quality and
Group Classification of Credit Card Consumers

L uJianging
(Department of Finance, Eagt China Normd Universty , Shanghai , 200062)

Abstract Because the overdraft behavior of credit card consumers has much to do with the economic eficiency of the credit card mar-
ket , ressarch on the overdraft behavior characterigtics and group classfication by statistical analydswill beof great practica importance
to promoting the ound development of the Chinese credit card market. By empirica research, the auther has discovered that the char-
acterigtic differencesof credit card consumers can be anadysed in termsof eight dements and credit card consumers groups can be di-
vided into three types.

Key words: credit card consumers, the overdraft behavior , group dassfication



