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A Comparative Sudy on the Creative Thinking Quality o the
Hitesand University Sudents in Social Sciences and Art

WANGJing' JIN Sheng-hua’
(1. China Communication University ; 2. Bejing Normal University Psychdogy Department)

Abstract : The Creative thinking quality including depth , aglity , flexibility and uniqueness was conpared between ditigs
and univergty sudentsin social stiencesand art. The data was collected by the gossary asociation examination taken by
28 ditigs and 30 univerdty sudentsin ciad stiencesand art. The research found that ditigs outperformed sgnificantly
the univerdty sudents in both depth and uniqueness of creative thinking , but there was no dgnificant difference between
themin aglity and flexibility of creative thinking. In concluson, ditigs go nore deeply than universty sudents in
creative thinking. As a reault , to inprove the quality and the depth of sudents’ creative thinking should be cond dered
nore.

Key words:scia stiences and art ; the ditids; creative thinking quality ; the dossary asociation examination
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Relationship among Imaginary Audience, Personal Fable
and Internet communication in Early Addescents

QO Fei' LEIL’
(1. Indtitute  Psychdogy , Chinese Academy o Sciences, Bdjing 100101, China;
2. Irgtitute & Psychdogy , Renmin University d China, Beijing 100872, China)

Abdract : The present gudy explored the relationships of imaginary audience , personal fable, preference of the Internet
socid service and pathologica Internet use (PIU) by surveying a sanple of 372 junior middle school students through
guegionnaires. Results indicated asfollows: (1) both the preference of the Internet ocid service and the PIU among
higher grade students were sgnificantly higher than the lower grade ones; (2) the preference of the Internet ocia service
had a direct efect on PIU; (3) the imaginary audience had a direct effect on PIU; (4) the imaginary audience and the
invulnerability of persona fable had indirect éfectson PIU through the preference of the Internet socid service.

Key wor ds:adolescent ; imaginary audience; persona fable; scia service of Internet ; pathologica Internet use
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