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DR AT EMME £ % A& (Scientists reach a wider audience)
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https://www.apa.org/monitor/2023/01/trends-communicating-psychological-scien
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DEZEFAT ETRSER (Psychologists take aim at misinformation)
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https://www.apa.org/monitor/2023/01/trends-taking-aim-misinformation
DHEZFRREE BAAM (Psychological research becomes more

inclusive)
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https://www.apa.org/monitor/2023/01/trends-inclusivity-psychological-research
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https://www.apa.org/monitor/2023/01/trends-expanding-edi-roles
B TXEERAFEYI (Worker well-being is in demand)
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https://www.apa.org/monitor/2023/01/trends-worker-well-being
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SRk ) LB OBEEETSS /1 (Efforts to improve childrens’ mental health
increase)
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https://www.apa.org/monitor/2023/01/trends-improving-youth-mental-health
HEHEOBEERRS K FEA1E (Partnerships accelerate progress)
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https://www.apa.org/monitor/2023/01/trends-advancing-partnerships
Wikh B &A T HHIRBI#ER (Suicide prevention gets a new lifeline)
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https://www.apa.org/monitor/2023/01/trends-suicide-prevention-lifeline
— R RHUTR H AR K (Some faculty exit academia)
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https://www.apa.org/monitor/2023/01/trends-faculty-exiting-academia
RS H F B FE AR (Venture capitalists shift focus)
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https://www.apa.org/monitor/2023/01/trends-venture-capital-funding-shifts
DI FR B B OEBRERE MK (Psychologists rebrand the field)
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https://www.apa.org/monitor/2023/01/trends-rebranding-psychology
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