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Shopping-on-Line: The Aspects of Engineering Psychology

Li Jiangyu Zhang Kan
(The Institute of Psychology, the Chinese Academic of Sciences, Beijing 100101)

Abstract During the various factors which affect the development of web-shopping, engineering-
psychology factors, such as the information-structure, inter face-interaction method etc., is the fac-
tors which is very easily neglected by people but very important. It is also a crucial factor, which
lead the dissatisfactory of the consumer. Because it is very hard for the consumer to find their
needy commodity from the various information on web store, which cause the web-store very hard
to be realized in the real life and make a certain negative effects. T he fact is that we still lack a cer-
tain analysis and better understanding to relevant engineering-psychology factors. T his article is
based on the main principles of engineering-psychology and analysis the main factors on the aspects
of users, task and information environment that probably give the great impact on the design of the
web-store- Hoping that we can make further understanding on the design and interaction of store-
front on Web.
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